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Abstract
Background: Pinterest is a visually oriented social media platform with over 250 million monthly users. Previous studies have
found misinformative content on genitourinary malignancies to be broadly disseminated on YouTube; however, no study has
assessed the quality of this content on Pinterest.
Objective: Our objective was to evaluate the quality, understandability, and actionability of genitourinary malignancy content
on Pinterest.
Methods: We examined 540 Pinterest posts or pins, using the following search terms: “bladder cancer,” “kidney cancer,”
“prostate cancer,” and “testicular cancer.” The pins were limited to English language and topic-specific content, resulting in the
following exclusions: bladder (n=88), kidney (n=4), prostate (n=79), and testicular cancer (n=10), leaving 359 pins as the final
analytic sample. Pinterest pins were classified based on publisher and perceived race or ethnicity. Content was assessed using 2
validated grading systems: DISCERN quality criteria and the Patient Education Materials Assessment Tool. The presence of
misinformation was evaluated using a published Likert scale ranging from 1=none to 5=high.
Results: Overall, 359 pins with a total of 8507 repins were evaluated. The primary publisher of genitourinary malignancy pins
were health and wellness groups (n=162, 45%). Across all genitourinary malignancy pins with people, only 3% (n=7) were
perceived as Black. Additionally, Asian (n=2, 1%) and Latinx (n=1, 0.5%) individuals were underrepresented in all pins. Nearly
75% (n=298) of the pins had moderate- to poor-quality information. Misinformative content was apparent in 4%-26% of all
genitourinary cancer pins. Understandability and actionability were poor in 55% (n=198) and 100% (n=359) of the pins,
respectively.
Conclusions: On Pinterest, the majority of the urological oncology patient-centric content is of low quality and lacks diversity.
This widely used, yet unregulated platform has the ability to influence consumers’ health knowledge and decision-making.
Ultimately, this can lead to consumers making suboptimal medical decisions. Moreover, our findings demonstrate
underrepresentation across many racial and ethnic groups. Efforts should be made to ensure the dissemination of diverse,
high-quality, and accurate health care information to the millions of users on Pinterest and other social media platforms.
(JMIR Cancer 2022;8(3):e36244) doi: 10.2196/36244
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Introduction

scored each pin and linked content. Interrater discrepancies
were addressed by group discussion.

Social media has expanded rapidly over the past decade and
has become a vital part of our day to day lives [1,2].
Increasingly, it is becoming the initial source for patients in
search of supplemental information regarding their disease [3].
Users are drawn to the easy accessibility of health care
information. Unknowingly, much of the material they encounter
is non–evidence-based, leaving them susceptible to
misinformation [4].

Pins were assessed using 2 validated questionnaires: the
DISCERN quality criteria and Patient Education Materials
Assessment Tool (PEMAT) [6,7]. The DISCERN questionnaire
assesses consumer health information using 16 items that are
scored from 1 to 5 (ie, no to yes) [6]. PEMAT evaluates the
understandability and actionability of patient education
resources, using a questionnaire containing 17 items (13 on
understandability and 4 on actionability) that are scored as
“agree,” “disagree,” or “not applicable” [7]. Misinformation
was characterized using a previously published Likert scale,
ranging from 1=none to 5=high [5]. We also evaluated the
presence of commercial bias (ie, link to paid subscription or
endorsement of a service or product). Reviewers further
examined the dissemination of information by calculating the
number of repins and followers associated with the Pinterest
posts. The action of repinning copies the image and adds the
image to the user’s Pinterest board [1]. Finally, to examine the
diversity of racial or ethnic representation, reviewers classified
people in pins based on perceived race and ethnicity, as was
done in previous studies [8]. Race was categorized as Black,
White, Asian, or unknown (ie, unable to discern). Ethnicity was
classified as Latinx, non-Latinx, or unknown (ie, unable to
discern).

Social media platforms like Pinterest, Instagram, Twitter, and
TikTok are commonly used among younger populations in
search of information [2]. Pinterest is the fourth most popular
social media site with over 250 million users per month [1]. It
is a visually orientated platform with the ability to quickly
disseminate medical information to consumers. Consumers from
around the world are using social media platforms to search and
exchange health-related information [3]. Previous studies have
reported the wide dissemination of misinformative content about
urological malignancies on YouTube [4,5]. This is primarily
because prior studies on the quality of social media content
about urological malignancies have focused on YouTube.
Urological malignancies misinformation is a concerning
phenomenon that requires further analysis on other commonly
used platforms. Little is known about the quality of
consumer-centric content about urological malignancies on
Pinterest. Our objective was to perform the first comprehensive
study assessing the quality of content related to bladder, kidney,
prostate, and testicular cancer on Pinterest. We hypothesized
that most of the consumer information on urological oncology
will be of low quality, with poor understandability and
actionability, and lacking racial or ethnic diversity.

Methods
We reviewed 540 Pinterest pins, using the following search
terms: “bladder cancer,” “kidney cancer,” “prostate cancer,”
and “testicular cancer” via an application programming
interface. Pins were excluded if they did not contain relevant
content (ie, if they did not mention gallbladder or thyroid cancer)
or if they were not in English. This resulted in the following
excluded data: bladder (n=88), kidney (n=4), prostate (n=79),
and testicular cancer (n=10). Two reviewers independently
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Results
Pin Characteristics
In total, 359 pins met the inclusion criteria (Table 1). The total
pins excluded (Figure 1) per topic were the following: bladder
(n=88), kidney (n=4), prostate (n=79), and testicular cancer
(n=10). On average, bladder, kidney, prostate, and testicular
cancer pins had 175,874 followers and 25 repins. The highest
repins per topic were for bladder (n=521), kidney (n=1361),
prostate (n=40), and testicular cancer (n=15; Figure 2).
Testicular cancer had the lowest average number of followers.
Bladder cancer and kidney cancer had higher mean repins. The
majority of the urological cancer pins were published by health
or wellness groups (n=162, 45%), followed by health care–based
groups (n=57, 15%), that is, from hospitals or clinics, doctors,
academic journals, and medical education.
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Table 1. Analysis of urological oncology content on Pinterest (N=359).
Characteristics

Urological oncology content
Bladder (n=61)

Kidney (n=100)

Prostate (n=98)

Testicular (n=100)

Average number of followers, n

152,591

109,716

364,917

76,273

Average number of repins, n (range)

38 (1-521)

59 (1-1361)

2 (1-40)

1 (1-15)

Health care–based

9 (15)

14 (14)

18 (18)

16 (16)

Consumer or patient

5 (8)

10 (10)

2 (2)

3 (3)

Foundational or advocacy group

4 (7)

8 (8)

7 (7)

16 (16)

Governmental

2 (3)

0 (0)

1 (1)

3 (3)

News source or media outlet

1 (2)

6 (6)

11 (11)

5 (5)

Commercial media or industry

12 (20)

12 (12)

13 (13)

13 (13)

Health and wellness

28 (46)

50 (50)

41 (42)

43 (43)

Unknown/other

0 (0)

8 (7.6)

6 (6)

1 (1)

Black

0/43 (0)

2/63 (3)

2/39 (5)

3/63 (5)

White

41/43 (95)

54/63 (88)

30/39 (77)

53/63 (84)

Asian

0/43 (0)

2/63 (3)

0/39 (0)

0/63 (0)

Unknown

2/43 (5)

3/63 (5)

5/39 (13)

7/63 (11)

Latinx

0/43 (0)

0/63 (0)

0/39 (0)

1/63 (1)

Non-Latinx

41/43 (95)

58/63 (92)

32/39 (82)

53/63 (84)

Unknown

2/43 (5)

3/63 (5)

7/39 (18)

9/63 (14)

Anatomy

15 (25)

37 (37)

33 (34)

43 (43)

Symptoms

16 (26)

29 (29)

14 (14)

30 (30)

Detection

4 (7)

8 (8)

10 (10)

30 (30)

Treatment

4 (7)

8 (8)

8 (8)

10 (10)

Side effects of treatment

0 (0)

0 (0)

2 (2)

4 (4)

Lifestyle or dietary modification

25 (41)

21 (21)

44 (45)

8 (8)

Commercial bias present, n (%)

4 (7)

1 (1)

14 (14)

0 (0)

Misinformationb, n (%)

16 (26)

9 (9)

15 (15)

4 (4)

Shared decision-making, n (%)

1 (1)

2 (2)

3 (3)

5 (5)

Quality score ≤3, n (%)

50 (82)

87 (87)

94 (96)

67 (67)

PEMATc understandability <75%, n (%)

37 (61)

62 (62)

69 (70)

30 (30)

PEMAT actionability <75%, n (%)

61 (100)

100 (100)

97 (99)

100 (100)

Publisher type, n (%)

Race, n/N (%)a

Ethnicity, n/N (%)a

Characteristics discussed, n (%)

a

“N” refers to the total number of people depicted in pins and “n” refers to the specific number of people based on perceived race and ethnicity.

b

Likert score >1 out of 5.

c

PEMAT: Patient Education Materials Assessment Tool.
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Figure 1. PRISMA (Preferred Reporting Items for Systematic reviews and Meta-Analyses) diagram for urological malignancies on Pinterest (reproduced
from Moher et al [9]).
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Figure 2. Highest repins for each urological malignancy.

Quality of Pins
The overall quality of pins was low. Nearly three-fourths of the
pins contained moderate- to poor-quality information, or a
DISCERN ≤3. Poor-quality pins do not state its purpose, have
relevant content, identify sources of information, address quality
of life, risks of treatment, or other available treatment options.
Nearly all pins failed to mention shared decision-making (n=348,
97%). Misinformation ranged from 4% (n=4) in testicular cancer
to 26% (n=16) in bladder cancer pins (eg, cow urine for the
treatment of bladder cancer). Over 60% (n=198) of bladder,
kidney, and prostate cancer pins had low PEMAT scores for
understandability, suggesting many of the pins were not easy
to understand. Nearly all pins had low PEMAT scores for
actionability, indicating they did not have readily actionable
information for users.

Racial and Ethnic Demographics
Among the 206 total people depicted across all pins, the majority
were perceived as White (n=178, 86%) and non-Latinx (n=184,
89%). Only 3% (n=7) of people were perceived as Black.
Bladder cancer pins did not include a Black individual.
Additionally, fewer than 1% (n=2) of individuals represented
in pins were perceived as Asian.
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Discussion
Principal Findings
This is the first study to comprehensively assess the quality of
urological oncology content on Pinterest. We found that
testicular cancer had fewer followers than other reported
urological malignancies. This is not surprising as testicular
diseases are less common, only affecting approximately 1% of
men [10]. A concerning finding was the spread of
misinformation on this platform, with one-fourth of bladder
cancer pins containing misinformation, primarily shared through
nonhospital and non–peer-reviewed websites. Urological
oncology content on Pinterest also lacks actionable information,
leaving users perplexed on what their next steps should be.
Moreover, there is a paucity of racial and ethnic diversity within
the urological oncology content present on Pinterest.

Comparison With Prior Work
As the intersection between social media and medicine expands,
the dissemination of misinformative and inaccurate content on
social media platforms is becoming a major societal concern.
We found that 26% (n=16) of bladder cancer pins contained
misinformation. This aligns with the findings of previous studies
that showed 29% of the top YouTube bladder cancer videos
had misinformative content [11]. Similarly, a prior study
evaluating the quality of breast cancer information on Pinterest
found that over half of the pins contained misinformation.
Although we do not know the full impact of this content on
users’ decision-making capabilities, we are aware that they are
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frequently shared. Alsyouf et al [12] found that inaccurate or
misleading articles on urological cancers were 28 times more
likely to be shared on Facebook, Pinterest, Twitter, and Reddit
in comparison to fact-based articles. This highlights how patients
are susceptible to misinformation and the potential influence it
can have on their medical decision-making [12]. Pinterest is
primarily used as a search engine, and we hope that medical
providers will link useful content to Pinterest to increase the
quality of information available to users on urological
malignancies [13]. Pinterest, like other social media platforms,
is a powerful medium with the ability to enhance the knowledge
of lay users; however, it has the propensity to disseminate
misinformative content.
Approximately all urological oncology content on Pinterest
lacks actionable information. Previous studies evaluating the
actionability of prostate cancer information on YouTube found
that over two-thirds of videos contained actionable content. We
reported 99% (n=358) of the pins lacked actionable content or
the ability to determine the next steps of action. This is likely
due to the brevity of the pins content, which mostly focused on
the symptoms associated with various urological conditions.
Despite these findings, prior literature has found that
well-informed patients have better health-related outcomes and
are better able to identify and seek help for their symptoms [14].
Comprehensive patient educational materials that describe
actionable steps may help patients determine urgency in seeking
medical care [14]. Ultimately, generating patient-centric
information that enhances the ability to comprehend their disease
will improve shared decision-making among patients and
providers [15].
This study corroborates the paucity of racial or ethnic
representation of urological malignances on social media [8].
Borno et al [8] found that only 4% of people depicted in
YouTube videos on prostate cancer were perceived as Black.
African Americans are disproportionately affected by certain
urological cancers (ie, prostate cancer) and should have a better
representation in patient-centric educational content. Nearly
half of Black individuals screened reported receiving health
care information from web-based sources [16]. We must ensure
that accurate and reliable information is disseminated to make
more informed decisions. Across social media platforms, there
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is a critical need for diverse, actionable, and high-quality patient
education materials to help improve health outcomes.

Limitations
Our study is limited to Pinterest, which is just one of many
web-based networks. However, since Pinterest is the fourth
most commonly used social media platform and no study to
date has assessed its urological oncology content, our results
fill an important gap. Also, the application of the validated
questionaries to the Pinterest interface is a limitation. More
work is needed to further develop methods in quality assessment
across different social media platforms [17]. We are limited to
the subjective nature of pin scoring among reviewers. Efforts
were made to mitigate this through the use of validated
instruments to assess consumer health information and perform
coding comparisons to verify interrater reliability; however,
some metrics such as perceived racial and ethnic representation
remain subjective. Our search terms only included
English-language pins about the 4 most common urological
cancers. Pins in other languages and those about less common
urological malignancies (eg, penile cancer) or benign conditions
were not included; these are important areas for further study.
Moreover, further research is warranted to understand why some
pins received more engagement than others. Currently, we are
unable to assess potential associations, that is, the specific
country of origin that the pins are from and the type of urological
cancers reported. Our results, nevertheless, provide an important
and comprehensive snapshot into the type and quality of
information on this widely used network.

Conclusions
In summary, there is a vast array of urological oncology
information available on Pinterest, but most of it is of moderate
to very poor quality. The importance of addressing and
improving eHealth literacy is taking the forefront as the number
of individuals using web-based networks increases. The creation
of patient-centric information within organizations, which
addresses the perspectives and needs of the patients and
caregivers, is fundamental [15]. Medical providers can look for
credible users on Pinterest to provide higher-quality content.
Our study emphasizes the need for collaborative, expert-curated
content addressing urological cancers on social media websites
like Pinterest.

Conflicts of Interest
ASH, AM, and NH declare they have no conflicts of interest. RDM is an advisor for Urovant. SL declares equity in Gilead and
is supported by Sanofi.

References
1.
2.
3.

Kauffman L, Weisberg EM, Fishman EK. What can Pinterest do for radiology? J Digit Imaging 2019 Dec 31;32(6):1062-1070
[FREE Full text] [doi: 10.1007/s10278-019-00248-6] [Medline: 31368013]
Teoh JY, Cacciamani GE, Gomez Rivas J. Social media and misinformation in urology: what can be done? BJU Int 2021
Oct;128(4):397. [doi: 10.1111/bju.15517] [Medline: 34581477]
Tariq A, Khan SR, Vela I, Williams ED. Assessment of the use of the Internet and social media among people with bladder
cancer and their carers, and the quality of available patient-centric online resources: a systematic review. BJU Int 2019
May;123 Suppl 5:10-18. [doi: 10.1111/bju.14720] [Medline: 30801892]

https://cancer.jmir.org/2022/3/e36244

XSL• FO
RenderX

JMIR Cancer 2022 | vol. 8 | iss. 3 | e36244 | p. 6
(page number not for citation purposes)

JMIR CANCER
4.

5.

6.
7.
8.

9.
10.
11.
12.

13.

14.

15.
16.

17.

Herbert et al

Zaila KE, Osadchiy V, Shahinyan RH, Mills JN, Eleswarapu SV. Social media sensationalism in the male infertility space:
a mixed methodology analysis. World J Mens Health 2020 Oct;38(4):591-598 [FREE Full text] [doi: 10.5534/wjmh.200009]
[Medline: 32378368]
Loeb S, Sengupta S, Butaney M, Macaluso JN, Czarniecki SW, Robbins R, et al. Dissemination of misinformative and
biased information about prostate cancer on YouTube. Eur Urol 2019 Apr;75(4):564-567. [doi: 10.1016/j.eururo.2018.10.056]
[Medline: 30502104]
DISCERN. URL: http://www.discern.org.uk/ [accessed 2020-06-02]
The Patient Education Materials Assessment Tool (PEMAT) and user’s guide. AHRQ. URL: http://www.ahrq.gov/ncepcr/
tools/self-mgmt/pemat.html [accessed 2020-06-02]
Borno HT, Zhang S, Bakke B, Bell A, Zuniga KB, Li P, et al. Racial disparities and online health information: YouTube
and prostate cancer clinical trials. BJU Int 2020 Jul;126(1):11-13 [FREE Full text] [doi: 10.1111/bju.15081] [Medline:
32275800]
Moher D, Liberati A, Tetzlaff J, Altman D, The PRISMA group. Preferred Reporting Items for Systematic Reviews and
Meta-Analyses: the PRISMA statement. PLoS Med 2019;6(7):e1000097. [doi: 10.1371/journal.pmed1000097]
Duran MB, Kizilkan Y. Quality analysis of testicular cancer videos on YouTube. Andrologia 2021 Sep 19;53(8):e14118.
[doi: 10.1111/and.14118] [Medline: 34009641]
Loeb S, Reines K, Abu-Salha Y, French W, Butaney M, Macaluso JN, et al. Quality of bladder cancer information on
YouTube. Eur Urol 2021 Jan;79(1):56-59. [doi: 10.1016/j.eururo.2020.09.014] [Medline: 33010986]
Alsyouf M, Stokes P, Hur D, Amasyali A, Ruckle H, Hu B. 'Fake News' in urology: evaluating the accuracy of articles
shared on social media in genitourinary malignancies. BJU Int 2019 May 02;124(4):701-706. [doi: 10.1111/bju.14787]
[Medline: 31044493]
Roberts MJ, Perera M, Lawrentschuk N, Romanic D, Papa N, Bolton D. Globalization of continuing professional development
by journal clubs via microblogging: a systematic review. J Med Internet Res 2015;17(4):e103 [FREE Full text] [doi:
10.2196/jmir.4194] [Medline: 25908092]
Papadakos JK, Giannopoulos E, McBain S, Forbes L, Jain P, Samoil D, et al. Quality assessment of cancer patient education
materials: the current state of systemic therapy patient education in fourteen cancer centres across Ontario, Canada. Support
Care Cancer 2021 Jul 05;29(7):3513-3519. [doi: 10.1007/s00520-020-05859-2] [Medline: 33151399]
Odisho AY, Gore JL. Patient-centered approaches to creating understandable health information. Urol Oncol 2017
Sep;35(9):559-563. [doi: 10.1016/j.urolonc.2017.06.055] [Medline: 28736251]
Shungu N, Haley SP, Berini CR, Foster D, Diaz VA. Quality of YouTube videos on prostate cancer screening for Black
men. J Am Board Fam Med 2021 Jul 26;34(4):724-731 [FREE Full text] [doi: 10.3122/jabfm.2021.04.200632] [Medline:
34312265]
Xu AJ, Taylor J, Gao T, Mihalcea R, Perez-Rosas V, Loeb S. TikTok and prostate cancer: misinformation and quality of
information using validated questionnaires. BJU Int 2021 Oct 21;128(4):435-437. [doi: 10.1111/bju.15403] [Medline:
33811424]

Abbreviations
PEMAT: Patient Education Materials Assessment Tool

Edited by A Mavragani; submitted 07.01.22; peer-reviewed by M Roberts, E Chavarria; comments to author 04.05.22; revised version
received 24.05.22; accepted 09.06.22; published 22.08.22
Please cite as:
Herbert AS, Hassan N, Malik RD, Loeb S, Myrie A
Exploring Urological Malignancies on Pinterest: Content Analysis
JMIR Cancer 2022;8(3):e36244
URL: https://cancer.jmir.org/2022/3/e36244
doi: 10.2196/36244
PMID:

©Amber S Herbert, Naeemul Hassan, Rena D Malik, Stacy Loeb, Akya Myrie. Originally published in JMIR Cancer
(https://cancer.jmir.org), 22.08.2022. This is an open-access article distributed under the terms of the Creative Commons Attribution
License (https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and reproduction in any
medium, provided the original work, first published in JMIR Cancer, is properly cited. The complete bibliographic information,
a link to the original publication on https://cancer.jmir.org/, as well as this copyright and license information must be included.

https://cancer.jmir.org/2022/3/e36244

XSL• FO
RenderX

JMIR Cancer 2022 | vol. 8 | iss. 3 | e36244 | p. 7
(page number not for citation purposes)

